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MIKE WHAN:  I can't tell you the specifics about how we're going to do that, but all of these 
events are like making a cake.  You've got to get all the right ingredients together before you 
put the thing in the oven.  And the ingredients of this event are strong.  We love this 
community.  I love the fact that so many of my players are staying in host housing.  The 
members of this course have been unbelievable to us.   
 
I think what Keith has been able to do to integrate the community is great.  Volvik is not just 
a partner in Ann Arbor, they're a partner of the LPGA for eight years.   
 
And so we've got a lot to figure out in terms of how we make it all getting together, but I think 
if I didn't have confidence in the future when Bruce asked me to come, I would have said no, 
right?  I mean, so I feel comfortable about our plans here long term.  I don't have anything to 
announce this week and we're not telling you about what our X number of years is, but I 
think the LPGA and Ann Arbor probably have a long history together, we just have some 
work to do in the months that follow this event. 
 
Q.  Considering the new tournament being announced in Midland as well, there will be 
three tournaments in the state of Michigan.  Is anybody concerned with having too 
many tournaments?  Is Michigan kind of -- can it sustain -- 
 
MIKE WHAN:  I mean, I love the fact that for the first time in nine years somebody was 
concerned we're playing too many times.   
 
No, I think at the end of the day, most of these are great hometown events, right?  I mean, if 
you're in Grand Rapids, it's really all about Miejer, what we're doing, bringing their customers 
together with the community.  I'm pretty sure Midland, Michigan's, going to be the same kind 
of thing together with Dow.  We really view this as our Ann Arbor, Detroit gathering and so I 
know we have fans that come from all over and will continue to.   
 
But I would just tell you, in the world of the LPGA, we talk about the LPGA fan base, there's 
nowhere better than the midwest and there's nowhere better than that than in Michigan.  So 
I feel confident we're going to see the same volunteers in two or three different markets.  
We're going to see a lot of the fans in the same markets, and I can't see that as a bad thing, 
especially because we took a lot of years where we weren't coming to Michigan at all, so I 
feel like we have some catching up to do anyway.   
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MODERATOR:  We have Keith Karbo, obviously our tournament director, and Don Shin, 
president of Volvik USA.   
 
Keith, talk about what our partnership is doing and what we're looking at for the future.   
 
KEITH KARBO:  The vision for this tournament was to do something great for the 
community, not only Ann Arbor but southeast Michigan, the whole state of Michigan.  I think 
we've accomplished that.  And that's not us talking, that's the players talking, that's the Golf 
Channel, that's our fans.  We've grown every year in spectators; we're expecting about 
35,000 fans this week.  Our volunteer numbers are up; we have over 575 volunteers.  And 
ticket sales have been strong since day one.  Our sponsorships have grown, too.  We have 
95 corporate partners and we're very excited about that.   
 
We've really tried to embrace the community and we figured if we focused inward on being 
the best that we could be here, that good things would happen.  And I think that what has 
happened is we've done the best that we can do and I think we're going to see a great crowd 
this week. 
 
Q.  Does Travis want to keep hosting this, or are you looking at other venues in the 
area?  Where's Travis fit?   
 
KEITH KARBO:  We talk with Travis Pointe Country Club every week; we have a meeting 
with them.  Their board is very supportive of the tournament.  The staff here is fantastic, they 
have a great superintendent, great head pro, great general manager.  They see the value of 
the tournament.  They're very proud of the tournament.   
 
And yes, they want to have the tournament back.  Operationally it's a fantastic venue for us; 
parking is close, plenty of space for spectators.  What we've tried to do is grow the event 
each year organically, so year one we had no grandstands, year two we had two, year three 
we had three grandstands and we enhanced the first two.  So each year we've tried to do 
something bigger and better.  We haven't tried to have, you know, the Super Bowl of golf 
tournaments all at once.  What we've tried to do is just tried to grow organically, just 
communicate with our spectators, communicate with our sponsors, and try to find out 
creatively what we can do to enhance the experience overall.  We plan to continue to do that 
with Travis Pointe. 
 
Q.  What sort of things do you hear from the players?  I heard you talk about they 
always have positive responses.  What do they tell you makes it a good tournament?   
 
KEITH KARBO:  They love coming to this area, whether I think it's the welcome sign at the 
airport to how we treat them when they arrive.  They love the food, they love downtown, 
everything about the area.   
 
As Mike mentioned, we have a significant number of them that stay with local families, but 
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we try to treat them as if they were one of our own and they appreciate that.  I've had the 
pleasure of going to other LPGA tournaments to see what the other tournaments have done 
and along the way the players stop me every time and say, "We can't wait to come back to 
Ann Arbor, we love Michigan."    And again, I think it's just that midwest feel.   
 
MIKE WHAN:  I can add to that.  Last night at the pro-am party at the Big House, it's the first 
time in my nine years that I have been kicked out of a pro-am party at the end.  At some 
point they needed to get us to leave, but we were actually gambling, me and three other 
players hitting balls in the net from 35 yards with a 58-degree wedge, and then we were 
throwing passes down sidelines.  I've said to so many players and caddies, "Are you sore 
today," because we're all kind of sore.  Kicking field goals shouldn't hurt, but I'm 53, I'm sore.  
So that experience is unique.   
 
These kids and a lot of them are kids are sports nuts, too.  To be in the Big House last night 
is a huge advantage.  I think a lot of -- in just a couple of years, we have a lot of players that 
have really formed family relationships with host families.  And a lot of members at Travis 
Pointe host these athletes and that's pretty exciting.   
 
I said this to Mike Tirico last year when I saw him, downtown Ann Arbor is a gem, a hidden 
gem.  I walked around there yesterday and bought things at a men's apparel shop, I went to 
Cottage Inn for pizza like I knew where I was going.  I'm staying at The Graduate, I'm going 
to the Cottage Inn, I go to that same Van Buren or whatever it's called men's store.  I don't 
have that on Tour every week.  I don't have the places where I know I'm looking forward to, 
and I think the players feel that, too.  It just really feels like home here.  When you travel 35 
weeks a year and zip and unzip your bag every Sunday night, home is harder to come by.  
So staying in homes like this, having a venue like this to play, being treated the way we're 
treated at U of M, and even the hospital experiences the players had earlier in the week.   
 
It was neat for me last night to have so many players come up and tell me about Mott 
Children's Hospital.  That's not an every week event where players are telling you about 
impact in the marketplace.  It's special here.  It feels special, it feels like home.   
 
KEITH KARBO:  We had 114 of the players RSVP to the pro-am pairings party last night, 
and talking to some of the players, that's a significant number that came to that party.  It's 
unique, it's different, it's fun.   
 
If you talk about C.S. Mott Children's Hospital, they had a private pro-am on Monday to raise 
awareness and dollars for the congenital heart center.  It was a huge success.  People like 
Mike Tirico played in it, people like Brian Rooney of the Rooney family from the Steelers, 
and they've been a great partner of ours this year.   
 
And then we've realized that it's partners like that; it's not just the corporate partners, it's the 
charity partners that make a difference in these type of events. 
 
Q.  Is there anything that can be shown this week or be displayed this week that can 
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help increase the chances of keeping the tournament around here, or is it just -- is 
there anything --  
 
KEITH KARBO:  It's doing what we do.  I mean, Mike mentioned it last night at the pairings 
party.  He's bringing a worldwide audience here to Ann Arbor, so if you find the right 
corporate citizen here who believes in the charities that are involved or want to add 
additional charities, if you have corporate partners that have a local -- a foothold here, but 
also have a global presence, those are the type of businesses that we're looking to be 
involved with.   
 
A lot of these partners, just like Volvik's been fantastic for us for the last three years.  We're 
an important golf state and they sell golf balls, unique golf balls, so they were a perfect 
match from day one.  We're looking forward to continuing our relationship with Volvik at 
whatever level that might be.  So we're in the process of those discussions.  We talk with 
Don and his team on a monthly basis and a weekly basis when we get close, and they've 
been a fantastic partner for us, helped put us on the map and vice versa.  I think we've done 
a good job with your product. 
 
Q.  Don, can you speak to where Volvik is at at this point?    
 
MIKE WHAN:  Seven and a half million a year for the next 12 years.  (Laughs.)  Oh, I 
shouldn't have said that?   
 
DON SHIN:  As Mike Whan and Keith have mentioned, this is a true global local event and I 
know well to sit here in the state of Michigan and also in Ann Arbor but also everywhere else 
in the world.  We have distributors from U.K. to Australia, Japan, Korea.  They're all here this 
week and they're really enjoying and truly interacting with the players, and those are the true 
assets that we really embrace.   
 
It's been our third year and we're more excited every year and we look forward to continuing 
our relationship with the tournament and with the LPGA as well.  As of now, we just don't 
have a firm answer to give you, but we'll be involved in some capacity, whether it's a title, 
co-title, or a presenting, we would definitely like to be involved with this tournament, for sure. 
 
Q.  When would you guys expect some sort of idea of more concrete answers for next 
year?   
 
DON SHIN:  Our business has been exponentially growing in the recent years, so we have 
so many other things going around and it's very dynamic in our marketing aspect of it.  So 
we have other requests from other international distributors and other areas, so we're 
looking at everything in consideration, but by far this is one of our favorites.  Players really 
love it out here.  We have a huge passion for women's golf and it fits right in here.  We really 
appreciate all the things that the team has done, and Travis Pointe has been great.  So 
we're coming back; we just don't know in what capacity, but we're just so grateful.  
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MIKE WHAN:  We'll announce our schedule in November.  We'll typically announce 
everything about 2019 in one shot.  I don't anticipate anything unique in individual markets, 
but we usually do the whole thing in November when we get to our season-ending event. 
 
Q.  Sounds like Volvik maybe will be wanting to scale back a little bit, so will you be 
looking at others in addition to?   
 
KEITH KARBO:  Well, our concentration right now is on our current partner.  That's what we 
look at every day.  We've got a great partnership with them.  The reality is they're looking at, 
as Don just mentioned, their complete global business plan.   
 
So what we have to do is be prepared for them to be a partner at some level as they've 
committed to us, whether that be renewing as a title sponsor, being a co-title sponsor with 
another business partner, presenting sponsor, or an official partner of ours.  So we're very 
confident that they'll be back at one of those levels.   
 
At the same time, because of what we've accomplished here, our phones have been ringing 
from other corporate partners local and national that say, "Hey, we like what we see there, 
we have some prospects in town this week to take a look."   
 
I think we've got a good track record now, so I think we're an attractive property for them for 
all the right reasons, whether that be the global nature of the LPGA, whether that be the 
local nature of the Detroit area and Ann Arbor and Michigan overall.  So what we're trying to 
do is find that right corporate partner, whether that be Volvik or somebody else, or a 
partnership of that. 
 
Q.  Do you have names? 
 
MIKE WHAN:  It's really not in our best interest to have you guys writing about those guys 
because those guys don't want to be that until they're ready to be that.  I've made the 
mistake in my nine years of saying, "Yeah, here's the three companies we're talking to," and 
then those three companies wake up and read their names and the conversations go a little 
harder than they were before.  So I would rather give you those names when they're ready 
to give you those names, not us. 
 
Q.  To try to understand the timeline a little bit more and the process, do you have to 
get like a presenting sponsor first before you can say, all right, we can keep that 
tournament here, or can you say --   
 
MIKE WHAN:  It's just a total expense number you have to make sure you can cover.  So to 
make sure with our combination of partners that we're talking to we can get through a total 
revenue number to cover the expenses.   
 
Like I said, if I was concerned about us coming back, I would have a different headline for 
you, but I think when you look at how much they've been able to ingrain in the local -- when 
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you get 95 players from the marketplace and the money involved that we've been able to 
generate locally, whether you talk about a partner like Volvik that I know will be involved in 
this tournament at any number of various levels and the number of people we're talking to 
that want to take on a real significant role here, I think all the ingredients are here for a 
long-term solution. 
  


