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PRE-TOURNAMENT INTERVIEW  
October 18, 2017 
 
GREG McLAUGHLIN 
STEVE SCHOENFELD   
 
 
LAURA VESCOVI:  Good morning.  I would like to welcome Greg McLaughlin, PGA TOUR 
Champions president, and executive director of the Dominion Energy Charity Classic, Steve 
Schoenfeld, to the interview room.   
 
We're first going to kick it off with Greg.  Give a little update about the state of PGA TOUR 
Champions as well as the Charles Schwab Cup Playoffs.  We're moving into the second 
year this week.  Give an update about that excitement and maybe some new changes that 
fans can look forward to. 
 
GREG McLAUGHLIN:  Thank you, Laura.  Welcome everybody.  We're delighted to be 
back in Richmond for the Dominion Energy Charity Classic, our first playoff event.  Last year 
we had a tremendously successful event which was won by Scott McCarron in really 
dramatic fashion over Tom Byrum.   
 
So it's great to be back here.  If you look at really the history and tradition of golf that's 
blessed this greater Richmond area, when we had an opportunity to partner with Dominion 
to play this event here, we thought it was going to be successful, we thought this community 
was going to be embracing golf in a tremendous way, and really it's exceeded our 
expectations. 
 
We changed the schedule this year that I think all of you are aware moving from the second 
playoff event to the first playoff event for a couple reasons.   
 
One, I think logistically it was easier.  We finished our regular season last week in Raleigh 
and it was an easy two-hour drive to come up to Richmond for our players before they go to 
California next week.  We appreciated the fact that the Country Club of Virginia was nice 
enough to accommodate us as well as it fit with Dominion Energy's corporate calendar and 
schedule in order to make that work as well. 
 
And we think that being two weeks early agronomically, I think it probably will create maybe 
a little better competition.  The rough evidently, I guess at least according to players, is 
significantly higher than it was with the rain that you all had last week, which we think 
actually makes the golf course probably play a little bit harder.  It's certainly going to play a 
little bit softer.  But our players that played last year loved the golf course.   
 
I had the opportunity of coming up this summer and I played with Tom Farrell and a couple 
of the club members and really it's a wonderful, wonderful test of golf and just a fun, fun golf 
course I think to play on.  I think that's why so many of our players really enjoy coming here.   
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This marks our 24th event on our schedule.  As Laura said, it kicks off the second wave of 
our Playoffs, which we launched last year.  The Playoffs, when we launched it, it was all 
under really the guise of the 20-year partnership that we created with the Charles Schwab 
Company, which is really unprecedented in sports when you start thinking about the ability 
for a corporate partner to offer a 20-year partnership.  So if you look at the Olympics and 
FIFA and you look at the NFL and the great brands, I mean no one does 20-year 
partnerships.  So for us to be able to have this 20-year partnership, it really helped us launch 
these Playoffs here certainly with Dominion Energy, next week with PowerShares QQQ 
Championship at Sherwood Country Club, and then the Finals, the Charles Schwab Club 
Championship at Phoenix Country Club where we will go back to where the Phoenix Open 
was played.  Last event was played there in 1986.  They hosted golf at that club for some 50 
years.  So for our players to be able to go back in three weeks and play at Phoenix Country 
Club, we think it will be wonderful. 
 
So all of our players are in town, are coming in town and we're looking forward to really 
what's going to be a great weather week and another great week of competition.  So we 
support and we're very thankful of the media and really the community support that we've 
had so far and really over one year.  And Steve and his team, if you look around this golf 
course, you see really the activation that's happened from Country Club of Virginia club 
members and partners really in this community.   
 
We had great crowds last year and we certainly have great sponsorship support again this 
year.  So hats off to Steve and his team.  Jeff Fitch heads up our sales and really our staff 
that works here year-round working very hard, very closely with a great club and a great title 
sponsor.   
 
So again, thank you all.   
 
LAURA VESCOVI:  Steve, playing off of Greg touching off the fact that this has been a great 
community for this tournament, can you talk about a couple updates for the event this year 
and how great Richmond has been as a supporter of the tournament?  
 
STEVE SCHOENFELD:  Sure, glad to.  I want to thank everyone for coming as well.  Been 
here two years actually.  I think it's been, gosh, 26 months now and it seems like about 20.  
It's gone very quickly and have loved every minute of it.   
 
Been doing this for 20 years almost and I've never landed in a city like Richmond that has 
supported a tournament in such a short period of time that we've been able to generate the 
support that we have.  Obviously Dominion Energy was key in bringing us back to Richmond 
for the first time in over 25 years, so great to have professional golf back here.   
 
We were fortunate enough to lock in three founding partners right off the bat really, Towne 
Bank, the Riverstone Group and VCU Health were all on board for last year's tournament 
and this year.  And today we're glad to say that Towne Bank is extending their sponsorship 
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of our event through 2019, which actually mirrors Dominion Energy's commitment to us, 
which is terrific.  Really pleased with that.   
 
The Riverstone Group has also extended with us for next year, and I think two weeks from 
now Jeff and I will be going to meet with VCU Health and having a discussion with them 
about extending them as well.   
 
There are over 130 companies that have stepped up this year to be sponsors of our event, 
which is I think about a 30 percent increase from last year, so from year over year, pretty 
spectacular.   
 
1,200 volunteers last year, I think we're over 1,300 this year actually, which is just 
outstanding.  Like I say, I've been at many events where you're scrambling until the week 
before the tournament to make sure to have enough volunteers.  We were in a situation last 
year and again this year where I think five or six weeks off launching volunteer registration, 
we had to shut it down.  That speaks volumes for this market.   
 
Having been here only about two years and lived here for that short period of time, it's 
become very clear to me and most of our team that this market, Richmond, supports events 
that come through here.   
 
We certainly are passionate about the charity aspect of our event, too.  It's important to 
Dominion Energy, it's important to the PGA TOUR and PGA TOUR Champions.  We've 
aligned ourselves with two really strong entities in Virginia Values Veterans.  They do a lot of 
the great work for transitioning military folks that are looking for civilian jobs, and this year 
we've added the Richmond Fisher House, which provides complimentary lodging for folks 
that are -- for vets that are receiving attention at the McGuire Holmes VA hospital just a few 
minutes south of here, south of the river.   
 
So again, just thrilled with what we've got going on.  We're going to continue to build.  
Obviously I feel like with the success we've had in such a short period of time, we've got a 
lot more that we can do here.   
 
We actually launched this year, too, our Birdies for Charity program.  So in addition to the 
two charities that we've already talked about, we have had over 120 charities sign up, 
501(c)(3)s, to be beneficiaries of this Birdies program where they're out soliciting donations 
from their constituents based on the number of birdies that the pros make during the 
tournament.  It's a fun new way to generate funds that folks in this town have not previously 
been able to do without a golf tournament, so we've got high aspirations for that program, 
too.  
 
So between the corporate support, the folks that are volunteering, the ticket buyers, like 
Greg said, the club could not be more supportive, and again, our anchor is Dominion 
Energy, we've got a pretty great formula here and I'm enjoying it thoroughly.   
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So appreciate Greg's comments about me, but the truth is when you land in a city that is 
passionate about supporting events and passionate about supporting charity and you've got 
the sponsorship that we have, kind of makes our jobs easy, so really enjoying it. 
 
LAURA VESCOVI:  And it's my understanding you have a lot of support on the side of 
military, a lot of activations happening this week?  
 
STEVE SCHOENFELD:  We do.  Thanks for bringing that up, too.  WestRock, I neglected to 
mention them.  When we first got here, we signed a three-year agreement with them to 
sponsor all of our military activities.  So military and their families are admitted free to the 
grounds all week.   
 
In addition, we've got our Patriots Outpost behind our 10th green where those folks can 
enjoy hospitality on tournament days, Friday through Sunday.   
 
We'll have a short program tomorrow on Thursday where I think we've got 14 or 15 military 
folks that will actually caddy for one of pros during the pro-am, which is always fun, on the 
10th hole.   
 
We'll do a military appreciation ceremony Friday after play ends around 5:00 or a few 
minutes after.   
 
I think that covers everything we're doing with military.  Yeah, another important ingredient 
for us and the Tour and Dominion Energy in their efforts, too.   
 
LAURA VESCOVI:  We'll go ahead and open it up for questions.  
 
GREG McLAUGHLIN:  Thank you all.    
 
Q.  Steve, you mentioned the birdie deal.  Are you still soliciting for that?  That's the 
wrong word.  Are you still taking people to do that?  Are you still seeking sponsors 
and donations for the birdies? 
 
STEVE SCHOENFELD:  We are.  At this time obviously we're not signing up new charities 
to participate this year.  It's obviously pretty late in the game, but certainly all those charities 
that are engaged in it are out soliciting donations from their constituents.   
 
And then once we get past this year's tournament, I haven't really kind of plugged it in yet for 
kind of 2018, but we'll probably do another launch for next year I'd say after the first of the 
year.  With 120 charities, I mean, holy smokes, I don't know how many we don't have that 
are in Richmond, so pretty great in year one.  
 
GREG McLAUGHLIN:  To give you a little perspective on our tour, the success of the 
Birdies program in certain markets, I'll give you three probably of our strongest matters.  One 
would be Des Moines, another would be Calgary and then Birmingham.  They're all very 
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mature, 10-plus years that they've been active.  Calgary's only five years.   
 
But they're raising over, each of them, over a million dollars and some of them over 
$2 million and it's a program that it takes time to build certainly over time.  Birmingham, 
probably in its 15th year there, Des Moines in its 10th or 12th year.  But it's significant dollars 
that can really be raised for local area charities.  But again, it becomes kind of a building 
block and it becomes a central point where local 501(c)(3) organizations can really generate 
money for themselves as a fundraising vehicle around the tournament.   
 
So our expectations really long term are continuing to build it and have the success like we 
have had in a lot of our other tournaments.   
 
STEVE SCHOENFELD:  No pressure, though.  A million dollars. 
 
Q.  Greg, can you speak to at this point I guess the rookie class coming in, Stricker, 
Kelly, all those guys.  Sometimes it's harder to win on this tour than people think and 
these guys have talked about that, but they've succeeded pretty well? 
 
GREG McLAUGHLIN:  One of the unique things that we have certainly this year, if you look 
at where we stand and a unique thing about the Playoffs and how the Playoffs really 
operate, 72 players qualified to play.  We have a few players that were injured and not able 
to compete this week.  But the goal really for each of these players, 18 are eliminated this 
week that will -- ultimately 54 will then go to Sherwood Country Club, and then finally 18 
eliminated and there will be 36 that will make it to The Finals, Charles Schwab Cup Finals. 
 
The significance that comes with that really is pretty far reaching.  The final 36 players are 
fully exempt to play on this tour for next year.  Many people will argue that this is probably 
the most difficult tour to get on.  It's extremely difficult to be able to qualify and be able to 
play consistently out here, so making that final 36 is very, very important.   
 
And the look of who the top-5 or top-10 players this year as compared to last year is slightly 
different.  Once again you've got the ageless Bernhard Langer at age 60 who's won five 
times, including three major championships.  He won the first career Grand Slam on the 
Senior Tour/Champions Tour really in the history, and he continues on as No. 1.   
 
But the other players from 2 through 5 are different this year.  So you've got Miguel Jimenez, 
Kevin Sutherland.  Scott McCarron, obviously defending champion, has won four times this 
year, including a major.  And you have Jerry Kelly, who's pretty much locked up Rookie of 
the Year -- not a news flash probably for this group right here -- with two wins in only 12 or 
13 events he's played.   
 
So the makeup of those players vying to be the No. 1 player are different, and the interesting 
thing that we had this year, we had six rookies come out.  Probably the strongest rookie 
class that we've had really in history, including Jerry Kelly, David Toms, Steve Flesch, Billy 
Mayfair, Bob Estes, and Steve Stricker.  We won't have a rookie class like that probably until 
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2020 when Furyk, Mickelson, Els, some of those guys all become fully eligible really as part 
of it.   
 
And the way The Finals work, if you're one of the top-5 players going into The Finals, if you 
win that final event, ultimately you'll win the $1 million Charles Schwab Cup.  All top-5 
players participate in the $2 million pool, which for the end of the year on top of whatever the 
purse that you're playing for, it's $2 million this week and next week and then $2.5 million.  
It's great, certainly Christmas money that you're potentially going to be able to earn for these 
last couple of weeks going into the finals. 
 
Every player, all top-36 players that ultimately make it to Phoenix have a chance to win.  So 
you certainly have the Bill Haas scenario where you could be 27th and if luck would have it, 
you win that final event, you potentially could win the Charles Schwab Cup and that's what 
the Playoffs have created.   
 
It's interesting because Bernhard Langer sits on our Player Advisory Counsel and he voted 
in favor of this.  The season effectively would be over right now for Bernhard, effectively but 
for the Playoffs.   
 
But you have a situation where you may have the Player of the Year who's won five times, 
including three majors, not win the Charles Schwab Cup and that's what's neat about 
certainly Playoffs in all sports and that's what we've really tried to create is how to almost 
create this second season and that's effectively what we're getting with our Playoffs and 
that's what we think the next three weeks or three events are going to create. 
 
Q.  Christmas money?  I think you're talking long-term retirement money? 
 
GREG McLAUGHLIN:  Yeah, better well put, for sure. 
 
Q.  You mentioned this being the toughest tour to get on and certainly it's tough to 
get on to the main tour.  What makes this one so difficult? 
 
GREG McLAUGHLIN:  Well, I would say a couple of things.  One, it's a 78-person field, 
78-man field for a regular event that we compete in.  The Playoffs, as I mentioned, 72, 54, 
36.  Most of the spots to get on the Tour, unlike the PGA TOUR, which is 156 spots, are 
limited to players that played well on the PGA TOUR.  That was the design when Deane 
Beman being the commissioner and the board in 1980 created the Senior Tour.  It was an 
opportunity really to own professional golf from the beginning of the -- of what became the 
Nike Tour, which is now the Web.com Tour, all the way to Senior Tour, now PGA TOUR 
Champions, to own professional golf. 
 
So when you really start looking at the access and how many spots are available to 
individuals that maybe were lifelong amateurs.  We have a gentleman out here, Mike 
Goodes, that was a lifelong amateur, good amateur player, turned 50 and became a 
professional and gained his access to be able to play out here.  Or you'll have players 
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potentially like Scott Dunlap, who played professionally but never to the level certainly of 
some other players, who played well in his 50s and became very competitive out here. 
 
So your access for a professional event potentially didn't have a career like Corey Pavin or 
Kenny Perry or Mark O'Meara or a Hall of Fame type of a player, your access is limited 
really to the Qualifying School.  There's an annual Qualifying School where five spots are 
rewarded to 78 players that compete in this four-day tournament.  There are Monday 
qualifiers where four spots are made available on an open event that we would have on our 
tour.  So you can show up, if you get one of four spots on Monday.  And then there's 
potentially sponsors exemptions that you can apply for that a sponsor would provide it.   
 
So when you really start thinking about it, out of a 78-person field, it's limited.  So if you're 
potentially a player that maybe played in Europe your whole career and you want to come 
over, and I will tell you this tour is extremely desirable for European Tour players to come 
over.  If you look at the success that we've had with Langer, Montgomerie, they've been 1 
and 2 the last three years on our Tour.  But even Woosnam, Phillip Price, Paul Broadhurst, 
all players that have come over and played and competed.  It's very, very desirable for them 
to want to come over, but it's challenging.  They're either going to have to play well in the 
Qualifying School like Phillip Price.  He was the medalist in the qualifying school.  Paul 
Broadhurst won the British Senior Open last year, which gave him exempt status on our tour 
to be able to play here.   
 
But for men over 50 that want to play competitively, this is a very, very desirable place and 
they're all very appreciative of this.  It's kind of, as they call it, golf's greatest mulligan to be 
able to compete and play something that they've done, some of these people for 40, 50.  
Hale Irwin, 60 years.  72-year old playing golf since he's been 10, played eight times this 
year.  So what a great opportunity really for them to be able to come out and still compete.   
 
LAURA VESCOVI:  Thank you, Greg.  Thank you, Steve.  
  


