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JANA SMOLEY:  Thank you all for joining us here today at the Safeway Open for a very 
special announcement.  My name is Jana Smoley and I represent ZTE Golf.  We would like 
to extend a sincere thank you to the PGA Tour for coordination of this press conference and 
a special thanks to the Safeway Open and Silverado Resort for hosting the launch of the 
2018 PGA Tour season right here this week in beautiful Napa valley. 
 
Joining us today for this memorable occasion are the leaders of two global powerhouse 
brands.  To my far left is a gentleman who in 2017 was just named commissioner of the 
PGA Tour after serving as deputy commissioner and now joins the ranks of only three others 
in the history of the PGA Tour to serve in this capacity.  Please help me welcome Jay 
Monahan. 
 
To my immediate left is a gentleman who served as CEO or executive of ZTE for seven 
years and has been vital in leading the company to become the fourth largest smart phone 
manufacturer in the U.S. and recently has been appointed as CEO of the ZTE mobile 
devices.  Please help me welcome Lixin Cheng.    
 
So today the PGA Tour and ZTE have some very special news to share with you and it's my 
pleasure to hand things over to Lixin Cheng.  
 
LIXIN CHENG:  Thank you.  Good afternoon ladies and gentlemen.  I'm very happy 
welcome you to join me and Jay here today at this beautiful Silverado Resort.  Today as we 
are starting the new season of 2018 for PGA Tour and also getting some exciting action on 
the course this week, we have a lot of more exciting news to share with you. 
 
At ZTE we pride ourself to always put the consumers at the heart of everything we do and 
that holds true for our global partnerships.  We enjoy very strong sports partnerships and the 
franchise around the global.  We have started working with NBA four years ago, which 
ended three NBA championships in about four years and we also have endorsed different 
sports teams in Argentina, Australia, Germany, Japan, Mexico and Spain and many other 
countries.  Those important partnerships give an opportunity to engage our fans on a local 
level and also give back to the community where they live. 
 
Our association with the PGA Tour started a few years ago with our engagement with Byron 
Nelson Classic in Dallas, Farmers Insurance Open in San Diego, and most recently, official 
smart phone of RBC Canadian Open, and we also endorsed players like Danny Lee.   
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So as an organization pride itself on honesty, integrity and the commitment to excellency, 
PGA Tour is a global brand we would like to work with because we share the same core 
value as PGA Tour.  We always also want to give back to the communities.  As the PGA 
Tour did the last few years, they have totally given back to the community close $2.5 billion 
and the key all the years was our charitable initiatives has create positive impact on tens of 
millions of people around the world.  So we believe these two organizations are perfect 
partners.  We can walk together to help each other to create long-lasting relationships with 
our fans and also support the community. 
 
As we continue to grow our partnership with the PGA Tour, it's important to find a new way 
and exciting way also for the fans to engage and experience our product.  So that is why we 
have decided to increase our investment with PGA Tour. 
 
So today I'm very proud to announce ZTE become the first ever official smart phone of PGA 
Tour.  Thank you, thank you very much. 
 
JANA SMOLEY:  Thank you, Lixin, and now I would like to introduce Jay to share his 
thoughts on the partnership. 
 
JAY MONAHAN:  Thank you, Jana, and thank you, Lixin.  I first met Lixin at the TOUR 
Championship in 2016.  He came out for the weekend and the final round and we had a nice 
conversation as last season was coming to an end and we agreed to meet in Shanghai 
when we were in China for the WGC HSBC Champions.  A group of us made our way to 
their headquarters building for what was to be I think a one-hour meeting and we left some 
four or five hours later after we had gotten a Tour of not only their building but also their 
smart phones and future developments and it was very impressive.  And the more we got to 
know each other, the more we realized, as you just heard Lixin say, that we have a lot of 
shared values and a shared perspective.  So it's particularly exciting to be here today to be a 
part of this announcement.  It couldn't come at a better time and we're excited for a great 
future together. 
 
As we're here, I think this day and this week marks a first for us on a lot of fronts.  This is the 
first event, as Jana noted, in the 2017-2018 FedExCup season.  This is also a first in that we 
have two members on the PGA Tour that were born in China, came through PGA Tour 
China and the Web.com Tour series.  They're in the back.  I would like to just acknowledge 
Zecheng Dou and Xinjun Zhang. 
 
It's also our first marketing partnership with a company that's headquartered in China, and 
given our recent investments going back several years in PGA Tour China and the success 
we've had there, this is a particularly proud day for our organization to partner with ZTE and 
also partner with the Axon brand as the official smart phone of the PGA Tour.   
 
As Lixin noted, we feel like while this is a start, we're excited to see the PGA Tour brand on 
the Axon branded smart phones.  We're also excited to see some of the ways that we're 
talking about and they plan to activate our fan base both in the U.S. and throughout the 
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world.  So more to come on that front. 
 
You heard about their success in alignments.  It seems like once they sign up with a 
property, great things happen.  He mentioned Danny Lee.  They sponsored Danny Lee prior 
to the 2015 Greenbrier and Danny won the 2015 Greenbrier, so I expect great things to 
happen here at the Safeway Open this week. 
 
I think as they look to push into the United States, ZTE and other markets, I would just say 
that we look forward to see them benefit from their association with the PGA Tour with our 
events, with our athletes and with our fans.  So this is a special day to be partnered with ZTE 
and to be here to announce this and thank you for your support. 
 
JANA SMOLEY:  Thank you, Jay.  We officially kick off the partnership, I think Lixin and Jay 
would like to exchange gifts.  Lixin, I'm not sure, would you like to go first and present Jay 
with the very first official smart phone of the PGA Tour, ZTE Axon 7. 
 
JAY MONAHAN:  This is a ZTE branded -- to my knowledge, the first of its kind.  Thank 
you. 
 
LIXIN CHENG:  Thank you, good luck. 
 
JANA SMOLEY:  And now we would like to open it up for questions from the media to both 
Lixin and Jay, and I would like to personally invite you all to join us for a Napa-themed 
celebration at a winery called Pine Ridge Winery.  We'll have a shuttle that will be out in front 
of the Plantation that will leave at 5:45 and we hope that you all will join us and receive on 
your way out a ZTE PGA Tour branded gift from Stacy as a thank-you for showing up today 
and a token of our appreciation for your participation.  Thank you. 
 
Q.  I want to know why the sponsorship for the PGA Tour and what the significance is 
of the partnership. 
 
LIXIN CHENG:  As I mentioned early in my speech, ZTE is a global company and we are 
now in business in more than 106 countries and it's our global marketing strategy is working 
with local franchise, sports franchise and sports teams.  And so we have now in the United 
States, we have been working with NBA teams during the last four years, with five different 
NBA teams and created three of the last four years, five teams and then three NBA 
championship.  We also working with different sports teams in different countries around the 
global, including Argentina, Australia, Germany, Japan, and Mexico and Spain and other 
countries.  So we believe this is the best way we can create a connection with our user base 
and also give back to our community.  The global success is global success is coming from 
local, so it's very important for us to engage in local.   
 
So we work with the PGA a few years ago with different tournament and engaging with the 
fan base and particularly bring our technology closer to the fans so they can experience that 
on the golf course or off the course.   
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So the PGA also is a very prestige brand and supports organization with global bases so 
they have the PGA broadcasting that reach more than 1.1 billion households in 55 different 
countries, 75 different languages around the global and that is reach they have.  And also 
we found that the PGA fans has a good match with our user base for Axon phone.  That is 
also good for us that we share the same fan bases.   
 
Even more important, as I mentioned, PGA Tour really believing we have core value, 
honesty, integrity and also commitment to excellency which we shared with the ZTE, so we 
believe the two organizations can help each other, support our fan base, give back to 
community and also help us to providing very high-tech user experience for the fans on the 
golf course and off the course around global.  Thank you.  
 
Q.  Hello, I know that ZTE has sponsored NBA teams for the last four or five years.  I 
wonder if today's celebration means that if you end the NBA or if just an extension of 
your partnership.  Thank you.  
 
LIXIN CHENG:  No, we're not terminating the partnership with NBA teams.  We will continue 
to work with NBA teams, including Golden State Warriors in the Bay area.  So you will see in 
arena and outside arena and also giving back to the communities.  So we will continue to 
work with NBA teams and other sports teams around the global.  But we believe the 
partnership with the PGA Tour can bring valuable and in addition to our global sports 
partnership and to bring -- match value for our branding effort going forward.  Thank you. 
 
Q.  (No microphone.)  
 
JAY MONAHAN:  Well, I think it's just a continuation of that approach.  I think once you get 
to a place where you're encouraging and fostering use of your smart phone Monday through 
Sunday at our tournaments, whether you're a fan or you're a player, capturing the social 
currency around being at a PGA Tour event is something that's very important to us.  Our 
players are very active if not prolific with their smart phones.  Our tournaments are as well, 
and I think it's become an important part of our whole ecosystem.   
 
We're a global organization, we're a global sport, and to have a global player like ZTE that 
has a lot of intelligence, a lot of experience and can add to what we're trying to accomplish, I 
think is only beneficial.   
 
But I do think that the two clearly go hand in hand.  I think if we were -- I think one of the 
reasons that we probably haven't had an official smart phone provider is because we've 
been reluctant to let go or to let loose use of the phone and we made that change and as a 
result I think this makes the timing of this partnership perfect. 
 
LIXIN CHENG:  Thank you. 
 
JANA SMOLEY:  Any other questions?   



5 
                                                                    Tee-Scripts.com 

 
Q.  Your partnership with the NBA, what kind of experience ZTE has got for this new 
sponsorship with PGA Tour?  
 
LIXIN CHENG:  So I think when we pick up NBA teams, we always looking for teams who 
has the capability to be able to win on the court and also share the same aspiration ZTE has 
to give back to the community.  I think those are the very two important category.  So we 
started doing that four years ago with the Houston Rockets, now we expanded to Golden 
State Warriors, Chicago Bulls and New York Knicks and also Cavaliers in Cleveland.  So we 
work with them in that we not only do their activation within the arena and also within the 
150 miles of the local community.  We go to the community.   
 
We always strive to charitable activities.  Example with Houston Rockets, we always started 
Season of Giving together with them, so every year we serve more than 5,000 people in the 
area.  With Chicago Bulls, we always serve -- every year we serve dinners for homeless 
people in Chicago area.  In New York with the Knicks we give our award to community 
heroes every month.  So in the Bay area we work with Golden State Warriors to do the 
phone drive.  We encourage a fan to give back the phone they don't use and then we give a 
credit so we can help some families who cannot afford smart phone in the Bay areas.   
 
So those kind of activities really help us not only to share our technology but also give back 
to communities.  So our brand awareness in the United States has increased to 42 percent 
and our market share also grow to 12.2 percent overall, which is ranked as number four in 
this marketplace.   
 
So you see that it's not only we are giving back to community and we also improve our 
business in this important market for us.  We expecting that, you know, by working with the 
PGA Tour that we will bring a lot of experience for those kind of activity with NBA teams and 
the PGA Tour.  And also importantly that this is a global partnership with PGA Tour, so we 
are not only focusing again in the United States but we will be able to hand to hand to 
engage the fan base on the global basis.   
 
So I think as Jay mentioned, we have a lot of innovation at ZTE, we continue to put a 
meaningful way to the consumers and to the PGA fans, I think we can create a lot of 
excitement during the next three years and hopefully many years to come.  Thank you. 
 
JANA SMOLEY:  Again, thank you so much.  Please receive your gift as our token of 
appreciation and we're hopeful that you'll join us on our celebration winery tour and catch the 
shuttle with us.  Thank you, Jay, again.  Thank you, Lixin.  Thank you so much. 
  


