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State of the LPGA & 2014 Look Ahead  
Friday, November 22, 2013  
 
 
 
KRAIG KANN:  Good morning, everybody.  I think that speaks volumes right there 
about the direction of the LPGA and the year that we've had.  This is a pretty special 
day.  My name's Kraig Kann, Chief Communications Officer for the LPGA.  We've got 
two chairs up here that we'll fill in just a moment.   
 
First and foremost, I want to thank you all for being here today.  This is a fantastic day 
for our Tour.  Number one, tonight, the Rolex Awards celebration where we will talk 
about everything 2013, we will celebrate the great play, the great players, and the 
great moments in this year that really has been something that we'll remember for 
quite some time.   
 
This morning is also a celebration as well because not only are we going to talk about 
the things that were the past and were things that were important to the LPGA, we'll 
talk about the present and where we are, and we'll talk about the future and where 
the LPGA is going, specifically 2014. 
 
Twitter, if you're tweeting out anything from in here this morning, hashtag LPGA14, 
and we'll talk about the '14 schedule in just a few moments.  In fact, in about 10 
minutes or so on Twitter, our schedule will be released so you'll be able to see that 
live right in front of your eyes via social media.   
 
So a lot of good things going on.  I want to fill these seats right now and introduce a 
couple of folks that are really the backbone of our organization and the two men that 
have led us to this point with the direction being northward.   
 
Let's start with the Commissioner of the LPGA, Mr. Mike Whan, and also the Chief 
Marketing Officer of the LPGA, Mr. John Podany.  They've got a lot to discuss.  These 
boards will be a big part of that and these screens will be used as well.   
 
Before we get to some of that, I want to focus a little bit on 2013.  We are here at the 
CME Group Titleholders, which is are our year-end event and a celebration of the 
year.  We looked at a video of that already.   
 
Mike, let me start with you.  Let's talk about some of the special moments in your 
mind in 2013, kind of the highlights inside the ropes in your mind.  
 
MIKE WHAN:  I think I speak about streaks, it's been a year of streaks.  It started with 
Stacy Lewis.  I remember standing with her at the 18th green at Founders as she just 
went two in a row and No. 1 in the world.  And then here came Inbee.  Inbee was a 
historic streak, a streak we haven't seen and may never see like that again.  And just 
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when you thought Inbee was going to run away and hide from everybody, here came 
Suzann, who typically does get strong in the back half of the year.  And even more 
recently Lexi Thompson.  Lexi looks like she's putting on her own little streak and 
might continue the streak this week.  But as most people in the room know and you 
certainly know, my favorite night of the year is tonight, always has been and always 
will be, so I can't wait to get to the diner tonight.  
 
KRAIG KANN:  Should be a lot of fun.  Mike shared some moments inside the ropes 
and highlights.   
 
John, how about a perspective on where the LPGA is specifically in 2013 and maybe 
a little bit before that outside the ropes from your perspective.   
 
JOHN PODANY:  Well, the biggest thing I think we're going to be talking about is 
you're going to see today with the 2014 schedule.  But beyond that what we've been 
able to achieve in terms of really broadening the reach and finding new ways to reach 
fans over the last few years.  We've seen great growth in our television audience, 
great growth in our website audience, digital, social, mobile, you name it, all very 
exciting, and what that's led to is more people wanting to partner with the LPGA, 
more investment in the sport from a sponsorship standpoint, international TV.  So 
we'll get into some of that today, but that's been pretty exciting outside the ropes as 
well.  
 
KRAIG KANN:  To all the members of the media, thank you very much for being 
here, thank you for your coverage all year long.  We're going to give you some things 
to write about, to talk about here over the next couple of days as we move forward 
into '14.  We'll take questions in a little bit, but first let's get to the meat of this news 
conference and why we're all here.  I'm going to let you guys take control, give Mike 
Whan the steering wheel and see where this thing goes.  Good luck and a lot to talk 
about.   
 
MIKE WHAN:  I'm proud of you, Kraig, I know how hard that was to give me control.  
Kraig asked us to talk about the 2014 schedule and asked us to give you a little state 
of the Tour.  I realized when I woke up this morning that nobody came here for the 
state of the Tour and to listen to the two us, so we're going to jump right into the '14 
schedule, and as Kraig and most of the communications people have said, you guys 
are good businessmen but you're not that exciting.  So we're going to let the players 
and the stars of the LPGA introduce the 2014 schedule, so let's see where we'll start 
in 2014.    
 
(Video played.)   
 
MIKE WHAN:  As the video said and as Lizette introduced, we're going to start our 
season in paradise in Atlantis in the Bahamas.  I think most of you in the room know 
that last year the Bahamas was interesting.  Next year it's going to be our kickoff and 
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I don't think there's any place you'd rather be in the end of January than Atlantis and 
Paradise Island.   
 
You might notice when you see the schedule that we'll take two weeks off in between 
Bahamas and when we start in Australia.  A lot of people know I'm not a big fan of 
two weeks off, but the reality is there's two Australian events and Ladies European 
Tour events that happen before we get to the ISPS Women's Australian Open.  A lot 
of our players like to play in those events, so we staged it so we could start here in 
North America, give players an opportunity to play down there if they want leading 
into our big three in terms of the Asian spring swing.  
 
JOHN PODANY:  And, Mike, one thing I might add is that we're really excited about 
being able to launch in the North American time zone from a TV standpoint.  I know 
our Golf Channel partners are excited about that as well.  So in late January you'll be 
able to see us in North America.   
 
MIKE WHAN:  So we get started that way, Bahamas, Australia, Thailand and 
Singapore.  Let's find out where we go from there. 
 
(Video played.) 
 
JOHN PODANY:  That event's all about honoring the past, celebrating the present 
and paying it forward for the future, and we started a tradition of honoring pioneers 
and this year we'll be honoring Renee Powell and Kathy Whitworth.  We're very 
excited about that. 
 
MIKE WHAN:  It's funny, Stacy mentioned her favorite memory.  In Kraig's question, 
my favorite memory probably of 2013 was standing on that 18 green, too, when Stacy 
whispered in my ear, "When you give me that check, I'm going to write another check 
to Girls Golf," which was pretty cool.  I don't know had she thought about it ahead of 
time, but it was pretty cool.  We gave her a big check and she gave the Girls Golf 
Foundation a big check the same day.   
 
Then we'll start the first major at the Kraft Nabisco Championship, where Inbee Park 
kind of ran away and hid this year.  I don't think any of us knew, maybe even Inbee, 
what was to come in the majors of the future.  So from Kraft Nabisco, let's see where 
we'll go. 
 
(Video played.)  
 
MIKE WHAN:  I should introduce Kelly Thesier.  You're going to see this press 
conference tonight and all we're going to see is your backside.  We have a few 
nicknames, so Kraig we call Harbaugh, big handshake like Coach Harbaugh, Kelly is 
Mini, obviously J.P. by my side, and Flash, so you guys all know.   
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So this is one of those three-and-ones we talk about a lot.  We believe in something 
called three-and-ones and four-and-ones; play three weeks in a row, take a week off, 
play four weeks in a row, take a week off.  A pretty cool three-and-one here, we go 
Hawaii, San Francisco, Dallas, a pretty nice one, two, three, 1.7, 1.8, 1.3 kind of as 
the season really gets into full stride.   
 
Now, I'm sure a lot of you looked at the term Swinging Skirts and wondered what 
that's all about.  I will admit that in about three weeks I will in fact don a skirt.  I'm also 
going to get some tan in a can spray from Paula.  I'm going to wear a skirt when we 
introduce this in Taiwan in a few weeks.  John, maybe you can tell people more about 
what Swinging Skirts really is. 
 
JOHN PODANY:  I'm not sure about that sight of you in a skirt.  Swinging Skirts is 
really a group of very successful individuals from Taiwan who are all about promoting 
the game of golf in Taiwan and promoting Taiwan worldwide, so we partnered with 
them on an event at Lake Merced.  Lake Merced ironically is one of the first clubs in 
the country to not have any restrictions in terms gender bias in their membership, so 
that's a pretty unique thing, too.   
 
This will be a co-sanctioned event with the TLPGA.  There'll be 120 LPGA members 
and then an opportunity for some Taiwan LPGA players to play with us.  First time 
we've co-sanctioned an event on American soil with another Tour, so way to 
showcase the LPGA around the world.  I don't know that I've seen a group more 
passionate about the game than Swinging Skirts.  You and I both spent a lot of time 
with them and they're a great group of people.    
 
MIKE WHAN:  It's exciting to tell the players about Lake Merced.  If you haven't 
played Lake Merced, ask a player who has because the excitement among Tour 
players is pretty high.   
 
After we play the North Texas Shootout, we'll take a week off and then we'll go 
Kingsmill, Mobile.  Kingsmill, I think as most of you know, is overwhelmingly one of 
the top player favorites on Tour.  Last two years we've had playoffs both years, Jiyai 
Shin one year and Cristie Kerr the next.  So it will be a nice week off and then we'll 
actually start another run starting at Kingsmill, then to Mobile, and let's find out where 
we go from Mobile.   
 
(Video played.)   
 
JOHN PODANY:  So you'll see a little bit of a change in our schedule this time of 
year.  We're going north of the border a little earlier, going to Manulife in early June.  
The main reason for that is to move the Wegmans LPGA Championship to August to 
make sure that we have some good spacing between our majors.  The Women's U.S. 
Open is going to be played back-to-back weeks with the men at Pinehurst, which will 
be unique and that's the reason for the change there.   
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MIKE WHAN:  You guys know I love different and sometimes it gets me in trouble, 
but I love the idea that we're trying something different as a golf global nation, if you 
will, in terms of playing back to back with the men.  I think it'll bring an exposure to the 
Women's Open at a higher level than ever before.  Pinehurst No. 2, what can you not 
like about that, and obviously we'll see if Inbee's hand count can continue in terms of 
her racking up majors.  So it's a pretty exciting stretch here for us and the Tour.  After 
that, where will we go after Pinehurst?  
 
(Video played.)    
 
MIKE WHAN:  This is a pretty cool stretch on the LPGA.  You've got money, you've 
got majors, you've got international interest.  I think it's going to be a lot of fun.   
 
I played in the pro-am the last time we were at Royal Birkdale.  Suffice it to say I will 
not be playing in the pro-am this year when we're going there.  Yani won that last 
time.  The purse goes up to 3 million bucks.   
 
As J.P. mentioned earlier, the U.S. Women's Open and the British Open for us will be 
a little earlier, in this case because of the Commonwealth Games and TV production, 
we're actually going to move up and we'll be the week before the men's British Open 
when we typically are two weeks after.  So it's an interesting change for us and we're 
excited about the exposure that will bring as well. 
 
JOHN PODANY:  I love this stretch.  We've got the Crown that we're launching, and if 
any of you saw the press conference yesterday, we're providing opportunities for the 
players to play for their country.  A lot of our players, particularly those from Asia, 
haven't had that opportunity before.  So we have So Yeon Ryu from Korea and Ai 
Miyazato from Japan and you could just see the excitement in their eyes talking about 
playing for their home countries, so that's going to be exciting.  
 
Then we go back to Michigan.  We haven't been to Michigan for a little while, my 
home state, so I'm looking forward to getting back to Michigan.  It's really going to be 
an exciting stretch. 
 
MIKE WHAN:  And then in Pittsford we're actually going to move from Locust Hill to 
Monroe.  If you've never seen Monroe, trust me when I say that's big time.  When 
they were playing the men's PGA Championship this year, in Tiger in a press 
conference somebody asked him about playing golf in Rochester.  He said, "I love 
Rochester.  In fact, one of my favorites is just down the road at Monroe," which I 
made a clip of the video and mailed it to the players and said, "See, I told you."  It's 
really going to be an exciting week there. 
 
So post Wegmans LPGA Championship, where do we head?   
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(Video played.)   
 
MIKE WHAN:  I don't know if it's feasible that Lydia could win three Canadian Opens 
before she's old enough to go to an R-rated movie but I guess that's possible.  I don't 
know what the rest of you were doing at 16.  I know what J.P. was doing, we'll talk 
about that later.   
 
If you joined me at least via the wire, a couple weeks ago we were in Toronto and we 
announced Canadian Pacific as the new title sponsor up north.  The Canadian Pacific 
Women's Open, which will return to London this year with a $2.25 million higher 
purse.  As I think most of you know who travel with us, that's one of the truly premier 
events on our schedule.   
 
There is a red "tentative" up there that says Portland Classic.  I don't want to kid 
anybody about that.  The good news is we have a date, the good news is we have a 
course, the good news is we have a purse.  The bad news is we don't have all the 
sponsor details ironed out.  So what I would tell you is we fully intend to be back for 
our 43rd year.  What I can't tell you today is that's a given.  So of all the cards you 
will, see that's one card that's still tentative although a lot of effort and a lot of interest 
from everybody's part to make sure we're 43 years in Portland.    
 
JOHN PODANY:  It's really exciting to have Alabama back on the schedule after a 
one-year hiatus.  I don't know if the hospitality gets any better than the Robert Trent 
Jones Trail and you always seem to put on a few pounds there.   
 
MIKE WHAN:  Lexi talks about The Waffle House.  If you've been to Prattville, they 
spell "Lexi" out on the window each day, so I'm pretty sure Lexi's not paying for her 
waffles.   
 
So after the Alabama Classic, where do we head from there?  
 
(Video played.)   
 
JOHN PODANY:  This is a part of the schedule where we get to showcase the LPGA 
to the rest of the world.  Think about it, China, Korea, Malaysia, Japan, Taiwan, it 
really is a great stretch, and playing for big purses in front of huge crowds.  If you've 
not seen the LPGA in Asia, you really need to see the way the Japanese come out to 
follow Ai Miyazato and the Koreans come out to follow the great players from Korea.  
It really is pretty special.   
 
MIKE WHAN:  John's right, if you've never made the trip, make the trip one time, 
you'll be amazed the amount of fan following, you'll be amazed at the amount of 
government officials following.  I'm always surprised by who's sitting next to you on 
the 18th green at some of these different countries.  
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There's obviously a card up there that says "new event."  We know the location, we 
know the purse is $2 million, I can tell you that.  But the sponsor wants to announce 
when we're on our Asian swing in the spring.  So either in Thailand or Singapore we'll 
give you the rest of the details.  But for you and the players, we know we'll be in Asia 
that week and we're going to play for 2 million bucks and we'll play on global TV so it 
will be a pretty exciting time for us.   
 
So that'll kind of finish up our fall Asian run, and from there there's just two left.  Let's 
take a look. 
 
(Video played.)   
 
MIKE WHAN:  I'm going to take Aza's word for it that the quacamole is good.  I can 
tell you they're the best margaritas on tour, so maybe I'll throw a little guacamole in 
my diet next year.   
 
Lorena Ochoa's event, we list that on your schedule that you'll see as Mexico.  We 
are looking at other alternatives in terms of choices of some local government that 
would help us televise that on a global basis.  That event just year in and year out 
puts together an incredible field and incredible finish and not televised, and that's 
been troublesome.  We know we could be in Guadalajara again with the same event 
as this year, but we might move around to find some additional TV support and make 
sure that the whole world sees that event.   
 
That brings us right back here, so Mini, J.P and I will get you from here.  We'll get 
right back here and we'll end in Naples right where we're sitting right now with the 
largest winner's check on Tour.  You've got to admit, this is a pretty good way to finish 
your year.  If you're like a lot of us on staff, we're about as brain dead as we can by 
this time of the year, but if I have to be brain dead, I want to be brain dead where 
everybody in the service knows my name, my bed is down and they're just serving 
the best food and drinks on Tour.  So we're really lucky with Terry Duffy and the 
entire CME Group, not only the way they handle the tournament but the way they 
handle the week.  Everything about this is first class and this is really the way I think 
the first-class female golf Tour ought to be treated when it all winds down. 
 
JOHN PODANY:  Largest first place check of the year, too.   
 
MIKE WHAN:  So that's it, that's our 2014 Tour schedule.  I'll ask you to take a look 
here on the slide and I'll give you kind of a quick recap of where we are from a 2014 
versus 2013.    
 
As you know, there was one tentative on the list.  I'm not kidding anybody.  We're 
showing 32 official events with one tentative.  In addition to those 32 events, we will 
have one event, the International Crown, with a $1.6 million purse but because that's 
a team event with a different entry, that won't be official money, so 32 official money 
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events plus the International Crown next year.   
 
We'll have an average purse of about $1.76.  Our purses will obviously go up just 
over $56 million.  We'll play more in North America, we'll play more in Asia.  We'll play 
more full field events, we'll play another limited field event.  We'll have more TV hours 
and more TV days than we've ever had in our history.  And what I think is really cool 
for us is we always kind of mourn for the Solheim experience in the non Solheim year 
and we think this is an opportunity to give the rest of the world a Solheim-like 
experience, so we're pretty excited about what the International Crown is and, more 
importantly, what it will become.   
 
I think I can speak for John, myself and almost every staff and player of the LPGA, 
we're excited where we are in 2014.  We're getting to where we want to be, but by no 
means are we done.  We really believe the best female golfers on the plant deserve 
even more and I'm looking forward to delivering more with the team over the next few 
years.   
 
Kraig, you know me, I can keep rambling, but if you want me to stop here on schedule 
we can before we keep going.  
 
KRAIG KANN:  Staying on schedule.  Pretty exciting stuff.  The one thing that stands 
out for me is not just the information that you guys shared but also the way the 
players are invested.  It's no secret that when we go to them and say, hey, we have 
something we'd love for you to take part in, they jump and raise a hand and say, 
"How can I help?"  Honestly, that's how that video presentation was put together.   
 
I had a player come up to me this morning and actually said, "Boy, I didn't get a 
chance to be a part of that, can I do that next year?"  To me, that was really, really 
cool and speaks volumes about kind of the whole team effort that these two were 
talking about on the LPGA.   
 
I want to take some questions now.  I've got two people that have microphones 
phones.  We'll start with you, Randall.  If you have a question, I know we have some 
LPGA fans in here as well.  
 
Q.  Mike, in 2011 you had just 23 events.  Can you speak to the growth and the 
satisfaction?   
 
MIKE WHAN:  I've completely forgotten 2011.  No, just joking.  It's an exciting time.  I 
said this in 2010 and I really believe it that some people were writing an obituary for 
the LPGA that was way, way, way ahead of its time and the brand was never the 
problem.   
 
Obviously we were facing some economic changes and we still face that around the 
world, less in the U.S. now than we face in some other parts.  But the bottom line, and 



tee-scripts.com 
   

9 

you guys who follow us, you see it every day, if you can't sell this product, then 
shame on you.  These players are approachable, they understand.   
 
When I was at the CME conference on Tuesday night, I was sitting there with a 
thousand maybe CME customers and at every table there was an LPGA player.  I 
walked in not knowing they were going to be there, but I just thought that was special.   
 
I know on a lot of other tours and certainly other sports -- as I've said many times, I 
have no reason to be the LPGA commissioner.  There's nothing in my background 
that would tell you I should be at this job, and you all have written that story so let's 
not rewrite it.   
 
The bottom line is I've been a sponsor, I know what it's like to write a big check, I 
know what it's like to worry that the check that you wrote is really going to get a rate 
of return both for your customers, your brand, your shareholders.  When I walk into 
meetings like that, I realize we're that returning value and that's why we're growing.  
We would love to take credit for it, we'd love to have a lot of other people take credit 
for it, but you guys know who follow us why we're growing and why we're growing is 
out there hitting balls right now.  
 
Q.  In 2011 when you were at 23, you told me you needed to get to 30 
tournament to make the business model work.  Did you think you would get 
there this quickly?   
 
MIKE WHAN:  If I was honest with you, I probably thought I'd get there the next year 
but that's just me being clueless.  The reality of it is I knew it was doable.  I knew it 
was doable in the short term.  I didn't want to say that because everyone's 
expectations were shorter term.   
 
And what I meant by the business model working is I don't think you can play a week 
and take three off and have a fan following.  We weren't losing money or in trouble.  I 
think a lot of people worry about it.  Financially, we're fine.  I just don't think you can 
build a following by having that much dark space in a schedule.  
 
And I also think I was always concerned that some of the best players in the world 
would say, you know what, it's a better Tour to stay home than to aspire to go to that 
one.   
 
What we really want the LPGA to be more than anything else in the world is the Tour 
that the best players in the world, no matter where they grew up, no matter where 
they're honing their skills, are fighting to get to so the best of the best play each other 
every week.   
 
I think the schedule right now is solid.  Do I think it could be better?  I do.  There's a 
lot of things we could do, not necessarily tournament wise.  Each of our tournaments 



tee-scripts.com 
   

10 

could be bigger.  Our focus, both our financial and our physical focus, has really been 
about growth.  I look forward to slightly evolving that. 
 
Q.  Is there an optimum number?  
 
MIKE WHAN:  I don't know.  We have 32 to 34 weeks to sell that are good weeks.  
Now when somebody calls us, which we laugh because we never thought we'd be 
saying this, but people call us and say, What available weeks do you have?  Our 
available weeks today each have an asterisk, 4th of July weekend, Labor Day 
weekend, right after a major, during a men's major.  So we don't have great weeks 
available.   
 
I think the only way for us to have dramatic expansion in the season is to play even 
earlier.  At least to date our players aren't big fans of not having an off season and 
neither is their commissioner.  We both need a rest.  
 
KRAIG KANN:  For everybody in the audience, John's pretty much the guy in the 
trenches before it ever gets to the podium.  Do you want to share some insight and 
the things you've learned over the last couple years on that process?  
 
JOHN PODANY:  I think one of the exciting things for me and my team is just the 
change when you walk into a room with a potential sponsor versus where we were 
three or four years ago.  We're not starting that conversation with what's wrong with 
the LPGA, we're starting that conversation with, wow, there's a lot of great things 
happening with the LPGA, and that certainly makes it a lot easier to have those kinds 
of conversations.   
 
Just adding to what Mike said related to the flow of the schedule, you look at from 
Founders really through the end of the year, there's no two-week gap.  In the weeks 
that we have off are during a men's major or before we go overseas and so forth.   
 
So the flow of the schedule now, there's only two periods where we have two-week 
gaps.  One of those is planned, as Mike said, in the beginning of the year, and the 
other is in early March after we come back from Asia.  So having a consistent 
presence for our fans to be able to follow, providing some breaks for our players to 
take a little time off so they can go into the next segment of the season really is 
starting to shape up the way that we hoped it would. 
 
Q.  Mike, you had talked about how this is a pretty good living for about the top 
40 players.  With the increased purse, do you think that now can be extended to 
maybe the top 60 or 80?  
 
MIKE WHAN:  Probably as long as the big three don't win 80 percent of them.  You 
can never tell who's going to sort of take off.   
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Yeah, hopefully we're providing more opportunities.  Like I said, we still have a fairly 
significant chunk of limited field events, so if you're in the top 80, you're looking at that 
thing saying 32 times plus Crown, rock on.  If you're not in the top 80, you're probably 
looking at that and saying seven or eight less.   
 
So yeah, I still think there's opportunity in larger field sizes, but I think at the end of 
the day as I always tell the players, I can't give you a living but I can give you an 
opportunity to go earn it.  I think we're giving people more opportunities to go do that.  
 
KRAIG KANN:  Michelle Wie, by the way, today in the lobby was walking through and 
said, Did I hear eight weeks in a row in Asia?  I said, Hold on, we have an 
announcement at 10:00.  She said, I'm going to wear my passport out.  But she's 
ready to go.  
 
Q.  Mike, what are the tendencies of your players when you're in Britain for a 
major in terms of playing the next week back in America?  Will most go back 
and play that next week, and if not is there any consideration to taking that spot 
in the schedule and rotating it among events?   
 
MIKE WHAN:  One more time on the question.    
 
Q.  In consecutive weeks going from Britain back to the U.S. for marathon, how 
many players tend to come back, and if it's an issue, is there any consideration 
to rotating that spot in the schedule?  
 
MIKE WHAN:  When you see the schedule, you'll see sort of a week off before and 
after, so we'll give a moment where they can go.  What we saw with Birkdale is if you 
drive down to Heathrow, you fly direct to Detroit, so if you leave the next morning and 
fly out of Heathrow, you go right to Detroit and you're in Detroit sort of middle of the 
day Monday.  So it's real doable thing. 
 
We looked into charters and some of the players who were way ahead of us in the 
schedule said I don't need a charter, I can get down there and fly direct, so they don't 
have to do a one-way ticket. 
 
It's not perfect, but if your question's more about the men's British or ours?  Because 
then marathon will play this year during the men's British.  They did that last year and 
we weren't sure if they would like it.  They came to us early in the season and said we 
want to do that again next year.  Their TV ratings were really good.  If you think about 
it, you get a lot of people's watching the men's British and it goes off air at 1:30.  They 
came on from 2:00 to 5:00 so their TV numbers were great.  
 
Helps a little bit with the Paula and Beatriz run on the back nine on Sunday.  So when 
they came in and said hey, we want to play that same week, we said, just so you 
know, Ricoh's moving up, do you still like that, and they said yes.  We allowed them 
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different opportunities and they chose that.  We don't know if we'll do that every time, 
and because Ricoh will move probably back, we'll have different challenges each 
year.  Did I answer your question? 
 
Q.  In terms of the domestic versus international ratio of events, are you happy 
with where it is right now?  Are the players happy with where it is?  
 
MIKE WHAN:  You would have to ask the players.  I think the players like the 
continued growth of the schedule.  I believe in a swing in the beginning and a swing in 
the end.  As I said, we've had this weird off week between Taiwan and Japan.  I don't 
know what you're supposed to do during that off week, I don't know what to do during 
that off week.  Filling that makes sense.   
 
We've got a lot of opportunities you can imagine to fill a spring swing, which we really 
don't want to do.  We really think we can go in the beginning and go in the end.  I 
think it's a really good mix.  
 
Am I comfortable with the balance?  I would like one more domestic full field event, to 
be honest with you, and then I would be really happy.  We have one week I wish we 
would have sold if I was being honest and we didn't, and other than that it's been a 
pretty good run.  
 
KRAIG KANN:  Let's take a break from the questions for just a moment.  I want to put 
something else up here for everybody to take a look at, kind of the fundamentals, the 
way you guys think about putting a schedule like this together and some of your 
theories.  
 
Mike, why don't you take us through that? 
 
MIKE WHAN:  Yeah, when Kraig asked me to talk about the state of the Tour, I'm 
never really good at that.  I'm not really sure I know state of the Tour, so I thought 
what I'd do is just take you back to some objectives we set back in 2010.  And we 
don't share these a lot, but internally these drive us quite a bit.   
 
We wanted to have a greater -- we wanted 30 or more, and I did say that in a lot of 
press conferences.  Sometimes that's good, sometimes that's bad, but as Kraig 
knows sometimes no filter with me.  We wanted to have a 30 tour schedule but we 
didn't want to give up our North American base.   
 
I think in my first press conference, I'll never forget, the first or second question asked 
of me in October 2009 is how do you feel about all the international membership and 
all the international play on your tour.  I said I love it, it's our greatest competitive 
strength, and everybody started scribbling.   
 
I thought to myself, oh, gosh, what did I say.  But I really just said what I believed is at 
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that time in 2009, our global strength by a lot of people was viewed as our global 
weakness.  What I knew is it would turn into our global strength and it does today. 
 
Whether you're sponsoring us here or abroad, you like our TV here or abroad, it really 
is one of the strongest things about our Tour today.  But we didn't want to lose the 
North American base.   
 
I get a lot of Tweets and emails from tennis folks who don't like it when I say this but I 
didn't want to be tennis, I didn't want to be nomadic and just move all the time and not 
really know where our home is.  I wanted players to move here, live here, and make 
America their home but still play around the world as opposed to just having all of us 
spread out all over the world.   
 
I believe that we could grow the schedule, but I wasn't in a hurry to grow if we were 
just going to decrease purses.  I know there's a lot of players who said I'll bet you I 
know what Commissioner Whan's going to do, he's going to just blow out the 
schedule and just play for less money.  And I'm proud of my team for kind of living up 
to my quote on that because I didn't do it, they did.   
 
We wanted to create tournaments, and I'm not sure if everybody agrees with this but 
maybe we believe we're creating tournaments that are conceptually strong, not just 
financially strong.  I believe in the Founders Cup.  I believe there's a reason why the 
Founders Cup was just going to do a five-year extension because I believe it matters 
more than just playing golf.   
 
I believe in Titleholders.  I believe in what we do here.  I believe in what Marathon and 
Toledo have created.  I've seen it happen with Manulife and Waterloo.  I'm going to 
see it happen with Meijers and Grand Rapids.  These are hometown events that are 
bigger than golf.  They're happenings where players live in people homes, we go to 
cookouts on Tuesday and block parties on Saturday.  I think that's what makes the 
LPGA special.   
 
As John and I have talked many times, and he's driven a lot more than me, we 
wanted to drive both quality TV in terms of growing production and coverage.  We 
didn't want to just rush for coverage, we wanted to grow production as well.   
 
And I'll be honest with you, when it comes to TV, the next one in there, number six, 
network TV pillars is something we haven't done yet.  If we were being honest with 
ourselves, back in 2010, we said five or six network weekends a year where we can 
really attract a greater casual fan base and bring them back to the Golf Channel.  
We've said this to McCarly and we've said this to Tom Knapp and Jack, we believe if 
we were a better partner for them, we would have five or six weekend opportunities to 
attract a whole casual fan base and bring them back to the Golf Channel with us, and 
for them it would make us an even better partner.  We've got a few, but we've got a 
few yet to deliver.   
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Lastly, it was talked about before John and I got there and Kraig as well but there was 
always the idea of creating an international showcase moment.  Maybe a little before 
its time, but we both saw a deck called the Continental Crown at the time when we 
started.  We looked through it and said this is a good idea.  We didn't love the idea of 
continents because there's no flag, there's no face paint, there's no anthem.  We 
wanted countries playing for countries.  Not everybody will love the idea of the 
International Crown the way we've crafted it, but we wanted different, we wanted to 
show something to the golfing world that hasn't been done before, and if you travel 
around the world like we do, we wanted countries cheering for countries.   
 
Japan doesn't want to play with Korea, they want to beat Korea.  And Australia 
doesn't consider itself part of that region, they consider themselves Australia.  We 
wanted to let countries show countries.    
 
I think what our fans are going to be blown away with is when they see the strength of 
Taiwan, Spain, Sweden, Australia, the U.S., it's really going to be special.  No 
coaches, no captains?  I don't know.  Should be pretty good fireworks.  Playoffs on 
Saturday night, maybe Sunday night?  I don't know, but we're thinking there could be 
some fireworks.  If nothing else, we hope to show the world something they haven't 
seen before and we hope to see a lot of flags, a lot of face paint and songs most of us 
haven't heard before.  That I think would be great for the game, not just the women's 
game but the game worldwide.  
 
KRAIG KANN:  Nobody's sweating more than the transcriptionist trying to follow you, 
Mike.   
 
John, is there anything on those slides there that stand out to you that you'd like to 
talk about, whether it be the pipeline or anything you're trying to create at the lower 
level, at the Symetra Tour level, or anything else that Mike didn't touch on?  
 
JOHN PODANY:  I think one thing Mike touched on was the television and you look 
at kind of the building blocks of what we do there.  It was important to have more 
hours of TV.  It was important to have better air times and more live programming.  It 
was important to get on HD and really showcase some of the beautiful parts of the 
world that we go to.   
 
So there are a lot of key things that happen there, and as Mike said, we can take that 
a step further with a few network pillars.  
 
As I touched on earlier before, you know, fans are engaging with your sport in many 
different ways now, it's no surprise, but in terms of all the digital properties and really 
in social media, I think you've seen a lot of progress this year where we've more than 
doubled our audience in social media and I think we're going to see a big step change 
in what we do in that area next year.  
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MIKE WHAN:  You know, Kraig, in fairness to John because he would tell us, but 
when I asked John to join us in 2010 we had 63 percent of our airings were tape 
delayed, we had about 70 hours of less TV, and we were almost entirely in standard 
definition, which seems as strange to say now as it did then.   
 
John came and he hired Brian Carroll to join him.  To think where we are today, well 
over 90 percent live, we're all high definition, we're 350 hours of TV, which really 
didn't seem feasible just a few years ago.  So while the schedule growth has been 
good, the TV growth has been much better.    
 
KRAIG KANN:  160 countries around the world.  I knew there would being some 
questions. 
 
Q.  Mike, kind of a two-parter here.  One tournament in Florida, is that an issue?  
And secondly, is there a market that you really need to be in or want to be in?   
 
MIKE WHAN:  I'm not sure if this is politically correct to say but I'll answer the same 
way I'd answer anybody who tells me because I get tweets and everything all of a 
sudden, why not this city.   
 
We don't really look at markets.  Maybe we should.  We play where the sponsor 
wants to play.  HSBC is a sponsor located in London but they want to play in 
Singapore.  Lotte's a Korean company but they wanted to play in Hawaii.  Swinging 
Skirts is in Taiwan but we're bringing that to San Francisco.  So we tend to play 
where it works for the customers business.  The C in CME stands for Chicago but we 
do their event in Naples because this is where they gather with their best customers.  
 
I wish there was more tournaments I could drive to, I won't lie to you.  There's nothing 
better than this one because I get in my car and I'm going to drive home over the 
weekend and see a basketball game.  So that's great for me personally, but at the 
end of the day we'll play where the customer wants to play which sometimes makes 
our schedule challenging.   
 
Would it be better if I could just dictate and say we're going to play here and here and 
we're going to go over to that market and that market?  I'm not that good.  The next 
commissioner may be better at that, but for me it's about finding sponsors who 
believe in this property and then asking how can we grow their business. 
 
KRAIG KANN:  Other questions? 
 
Q.  Fox has showed some interest in golf.  Have you had any discussions with 
them?   
 
MIKE WHAN:  Fox has shown interest?  We have not had discussions with Fox at 
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this point.  I know they're getting started in 2015.  We're doing a strategic offsite, the 
leadership of the LPGA with the leadership of the USGA, in December and we'll get a 
better understanding of what the Fox deal is all about.   
 
No, at this point we really haven't had any discussions.  I know they're still building a 
team and everything else.  For golf in general it's great to have another network that 
will be fully committed to the production of golf.  I hope that means good things for the 
LPGA, but either way it's good for golf to have another network, another news 
program and sports feeling a commitment both financially and mentally to grow this 
game. I hope that matters for them for the women's game.  I'm pretty sure it will have 
a nice spike for the U.S. Women's Open based upon the promotional schedules I've 
seen for that.  
 
Q.  Mike, as the Tour becomes more global, it also seems to becoming younger.  
Is there a correlation there and do you see it becoming harder for women to 
have this work-life balance as you add events around the world?   
 
MIKE WHAN:  That's a great question.  It's a worry for me because it's a worry for 
me.  Physically, it's a hard road for me for the season.  Thank goodness for 
Smucker's, the Smucker's company and what they do for our travel and childcare and 
therapy as well around the world.  But that's one of the reasons I believe strongly in 
the Asian swing in the beginning and end of the year.   
 
And we've seen players who say I'm going to skip it or skip parts of it and I think at 
the end of the day that's totally up to them if it's better physically and mentally to keep 
them fresh. 
 
It's another reason why I believe in an off season.  I think if you want to keep the best 
players playing, you've got to give them breaks.  If you look at our schedule, we take 
breaks.  I'm not sure everybody agrees that's the right idea, but we believe that's the 
right idea to give people a chance to physically recover and mentally recover.   
 
To be honest with you, I think the schedule the way it's built on three-and-ones and 
four-and-ones and really two big Asian swings, even though we added a lot of events, 
I don't think the schedule is any harder than it was back in 2010 or 2011 because the 
way we built in both breaks and travel rotation.  Maybe I'm wrong.   
 
You've always got to worry when you're me about female athletes starting a family.  
Like with Lorena, I'll never forget Lorena kind of grabbing me at the Kia Classic and 
saying can we talk for a minute, and I remember saying, Lorena, how old are you?  
She said that doesn't matter.  I said come on.   
 
But I think we've made it as sane as we can make it and still be committed to growing 
the game worldwide and I really am proud of the fact.  Like I say, I can take no credit 
for this, but when I started there was one Thai player on the Tour and now there's five 
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or six and there's a bunch at Tour School. 
 
Let me tell you, if you stand in Thailand on the 18th green, there's literally tens of 
thousands of young kids screaming for a ball or autograph and you've got to believe 
we're making a difference there and you've got to that believe young girls there 
believe it's realistic.  Now when they see a Pornanong or they see a Jutanugarn 
sister, they know it's real.  
 
KRAIG KANN:  They'll be at the International Crown as well.  
 
So the theme today is Up.  There are a couple things I wanted to throw at both of you 
guys that are not on that slide.  You mentioned our meeting upcoming with the USGA 
and the folks there.   
 
How about pace of play?  Really not up for us but actually down.  I know that's 
something you're actually proud of.  We don't talk a lot about this, but maybe you can 
share some insight on the efforts being made on that.   
 
MIKE WHAN:  Yeah, I usually don't talk about the stats.  I really ask Heather, our 
head of Tour operations, not to either because when you say that you're down to 
4:42, everyone goes 4:42?   
 
But in all of the tournaments we played in 2013 where they were the same courses 
we played in 2012, we're averaging 11 minutes faster across the board.  Our finishing 
rounds are faster even at the greater pace than that.  
 
And I would tell you and I've said this on TV before, if you get a player meeting 
together and you ask players what are the topics you want us to address, pace of 
play is one, two, or three.  We're not doing it because Golf Channel's on us, we're not 
doing it because sponsors are on us.  We're doing it because players, our 
membership, is on us to say let's keep pushing.  
 
One of the things we do that we don't publicize a lot, last year every player who got 
penalized for pace of play, I think there was ten of them, we had separate one-on-one 
meetings with them about pace of play.  We looked at some video, we talked about 
the play.  None of those players were in a penalty position even this year, which I 
think is pretty cool.   
 
I think everybody thinks they're a fast player.  I certainly do, and then somebody will 
show me video and I realize that's not true.   
 
So, yeah, we fine more than probably most.  We don't like to publicize that fine 
because I really think that's us just working on our own Tour.  But players push us to 
continue to pursue that.  We have a long way to go to continue to be the best of the 
best, but that's one of the things we're having discussions with USGA about because 
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I think USGA is doing some unique things and we're trying to steal from anybody we 
can who's trying something innovative.  I've been surprised how supportive the 
players are on new ideas if it can matter for them as well. 
 
KRAIG KANN:  Growth of the game is a huge topic all the time, it's like the catch 
phrase for everybody.  I don't think there's one topic inside our building that gets 
celebrated more each day that's not related to the schedule than girls golf.   
 
I'm going to let you have this one, John, because over the last three years there's 
been a huge difference made and I think if anybody's going to be successful and 
we're going to keep doing these press conferences year after year, those numbers 
need to go up to our model.  
 
JOHN PODANY:  Well, A lot of things that we talk about related to girls golf are 
thanks to RR Donnelley and what they've been able to do with the Founders Cup 
event and with $500,000 going to girls golf.  We call it the RR Donnelley effect, and 
even though they're not continuing on as a title sponsor of that event, they're going to 
continue that legacy of supporting girls golf.  
 
So it really comes down to I would say two things, one is numbers and then one is 
impact.  They're kind of related, but in terms of numbers, we're now going to be in a 
position to go from 15,000 girls to 50,000 girls, so that's the numbers.  But when you 
see the girls out at the tournament here, just yesterday with the tweeting with Paula in 
the telecast, all the photos that were sent in dressed up like Paula in pink and so 
forth, you really start to see an impact being made and that's rewarding.  
 
KRAIG KANN:  Last thing for me is a little bit of a teaser.  I know it's not January 9th 
or February.  Everything got switched around here, but the Symetra Tour schedule is 
not out yet.  I want to give an opportunity for maybe a little teaser, but more than that, 
Mike, because of the pipeline being up there on your slide in front of everybody, can 
you talk about the importance of the Symetra Tour and the growth that everybody's 
going to find out about in the coming months.    
 
MIKE WHAN:  Maybe an internal secret, but when I started at the LPGA I asked the 
board for a two-year break from Symetra, meaning don't give me any goals or 
challenges.  Let's not critique how the new team is doing as it relates to Symetra.  I 
really felt like we needed to focus on the LPGA Tour, make sure the mothership was 
right because I believed we needed a full force effort.  So for two years, if I was really 
honest, I didn't commit a lot of resources, people, or my own time to the Tour.   
 
Over the last two years we've done just the opposite and you can see that by the fact 
that Heather Daly-Donofrio and all the Tour officials, rules and regulations and 
operations on both tours is now under her.  We really want the LPGA Tour event to 
feel like, if you're a player inside the ropes, no different than if you get a sponsor 
invite to come play in an LPGA event, and I think that's definitely happening over the 
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last two years.   
 
We asked Mike Nichols, who used to run our tournament business affairs here on the 
LPGA, to be the chief business officer of the Symetra Tour because we wanted 
somebody to sell the LPGA to sell the Symetra Tour.   
 
We added Symetra and called it the Symetra Tour in the last two years.  I think what 
you're going to see by that team coming together when we announce the Symetra 
Tour schedule, we played 15 times, this year we played for an average of about a 
hundred thousand dollars in purse.  We had multiple three and four week breaks.  
You know how I feel about those breaks.   
 
I'll just tell you we're going to have over 20 events next year on the Symetra Tour.  
We're going to up the average.  We're going to have some of the bigger purses that 
Symetra's ever seen.  We're not going to blow purses out of the water, but we want to 
make sure that young players that are trying to make it to this level can do two things, 
can play on a Tour that's robust enough to separate the best of the best because we 
really are offering the Top 10 welcome come to the LPGA and step on the tee with us 
next year.  And we really want to make sure they get an experience that if you commit 
to the Symetra Tour, it's a place where you can feel you're going to grow.   
 
You're also going to see major upgrades in venues across the boards.  You'll see 
some more coverage, not necessarily start to finish TV coverage, more highlight 
coverage.   
 
So I'm excited for the Symetra Tour mostly because I've had virtually nothing to do 
with it.  All I did was put a superstar team in place and that superstar team is really 
starting to flourish and their first kind of mark that all you guys will stop and go wow, I 
didn't know that was going on when they announce 2014.  
 
KRAIG KANN:  Are there any other questions from the media folks here?   
 
I'm going to wrap it up with this.  By the way, hashtag LPGA14 for anybody talking 
about the schedule coming up.   
 
I want to thank everybody for being here is.  John, I'm going to start with you, same 
question.  Why do we follow the LPGA in 2014? 
 
JOHN PODANY:  I would say more tournaments, more television coverage, more of 
everything.   
 
But to take that just a step further and one thing I don't think we've touched on is the 
diversity of the Tour and kind of the exciting things that are happening in terms of the 
player base.   
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I think I have this number right, we have eight different countries represented in the 
top 15 in the world.  Eight different countries, it really is a diverse player body.   
 
And as we touched on earlier, you look at what happened this year with Inbee, 
Suzann, Stacy and what they were able to do, and then you take into account Lexi 
Thompson winning two events this fall and Lydia Ko joining the Tour and obviously a 
lot of other great players.  I think it's a great time.  We're peaking and we've got more 
to go, but this is -- I don't think I've gone into a year with more anticipation than I will 
in 2014. 
 
KRAIG KANN:  Mike, why do we follow the LPGA?   
 
MIKE WHAN:  Thanks for letting me go second, give me a few minutes to think about 
it.  
 
I said this yesterday in a media interview and I think this is true, but I think when 
sports are at their absolute best, and it doesn't happen that often, is when the best 
athletes in that sport are having the best years of their lives and their teams are doing 
the best.  When you get LeBron against Kobe and if that all happens in one year 
where they're all there in the final couple weeks, and you know, I saw -- I can't 
remember now if it was last year or I think two years ago when really the best of the 
best on the PGA Tour, Tiger and Phil and Rory were all having their best year, their 
best times in their playoff season, I think it was must-see TV.   
 
I think if you think about right now on the LPGA, if you take the top three players in 
the world, and probably sling So Yeon Ryu and Lydia in there, so top five players in 
the world.  It's hard to think this could be Lydia's best time of her life.  But you're 
talking about players that are the top of the game playing some of their best golf of 
their career at the exact same time.   
 
Stacy could do what she's done this year and is still fighting for the Vare trophy.  
That's hard to believe.  Inbee had to fight till the second to last tournament to be 
Player of the Year?  She won three majors.  How could that be?  That could be 
because some of the best players in the world are playing the best golf at the best 
time.   
 
To me, whether you've never followed the LPGA -- and this is my sales pitch to 
anybody in the room or anybody watching this all around the world -- this doesn't 
happen that much in sports and we're pretty lucky to be sitting in these seats while it's 
happening, but I think the best of the best are playing their best at the absolute right 
time and there's no surprise that our schedule's growing when that's going on.  
 
KRAIG KANN:  One of those players you're talking about today, in the player dining 
came up to me, Suzann Pettersen, and she said okay, what's your message today, 
what's the message?   
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MIKE WHAN:  You've been training her too well. 
 
KRAIG KANN:  The message is pretty simple.  When it comes to following, thank you 
all for following the LPGA.  That goes for the media, that goes for our fans.  You're 
going to see a lot of work from all of us to try to engage those fans who are already 
very passionate about our product and our players.   
 
We want the players to follow what we're doing, but obviously we can't do what we do 
without the support of the media and everybody that's out there at our tournaments 
each week.   
 
So honestly, from all of us, thank you for being here today.  Thank you for following 
the LPGA.  This room tonight is going to be filled with all the stars of the LPGA and 
we're going to celebrate the successes of those great players.  It's going to be a blast.  
It is every year, Mike said it. 
 
The Rolex Awards reception is a celebration of 2013.  Hope those of you invited will 
definitely make it.  Wear your best suits, wear your best dress, hang out with Mike, 
have a drink.  We need to find some guacamole so he can try that.  Thank you so 
much for being here today.  We look forward to seeing you in 2014.  
 
 


